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Streaming 101
Exploring the Great Indoors.
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A Sunday morning experience of worship has forever changed in just 

a few short months with lasting impact. The Digital or Online, really 

the STREAMING Reformation is now upon us and we have the 

opportunity to embrace this new life. This means we must answer 

some important questions…

Social media

WORSHIP LIVE Facebook 
Comments
Sunday LIVE

Description here
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Online Timeline
 February - March 

2020

“We have to cancel Sunday worship”
As we embrace the new normal and cautiously 

approach gathering together again we should be 

ready for the length of time that this could extend to.

Innovation
Early Adoption

1998
Internet is commercialized…

Google and Page Ranking

1999-2001
dot.com Boom and then Bust

http://dot.com


Social Media Early M
ajority

Early M
ajority

Late M
ajority

February 4th, 2004

Facebook is launched from a dorm room.

YouTUBE is launched from three former 
PayPal employees

February 14th, 2005

Disney+, Apple TV, Prime Video, Netflix, 

CBS All Access, Quibi, Hulu,…

Streaming Wars

Social Engagement

From online access to engagement, 
The algorithm changes

Facebook
MySpace

Napster
YouTUBE
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Backup the Timeline
Did you know?

Think about this…
What happened to all the innovators? Innovation was 

key to the develop of the internet and access. 

Innovation
Innovation

July 5th, 1994
Jeff Bezos starts in online bookstore with a 
$250,000 investment. The name, Amazon.

August 29th, 1997
Netflix subscription service is started as a mail-

order DVD based subscription. 



Social 
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Q & A
This your time, seize it. Own it. Innovate it.  

Bring the Wow factor with your question.

Social media
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Streaming 
Reformation

“By the time Sunday comes around I don’t want to drive back up 
to Bentonville  we have really enjoyed the streaming on Sundays, 

even my 3 year old daughter is getting into it. When the world 
opens back up, I plan to start driving up on Sundays! “

The Christian World experienced a reformation in 

the 1500’s with Martin Luther and the 95 Theses. 

Truly, a moment of social sharing. This is the 

digital reformation, a moment again where our 

church can share the gospel in a way that 

meets “where you are.”  

1506 293 957

Total comment, share and like

Courtenay 
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3 Important Questions

01. Why?

02. What?

03. How?

Churches that answer “why” first will find the God-given capacity to navigate 
this wilderness with a hope for kingdom growth. The first place to begin is to 
nest this within the vision of your church. 

Not the traditional “what” but, rather “What parts of your worship are 
most important?” As we venture into online worship it is not the same as 
Sunday morning in-person, this is on-line.

The one we really want to talk about…how. Here is the most important 
thought concerning “how?” This is not a competition, nor is it a 
comparison this is about the kingdom, we will find a way together. 
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Consider the “why”
The “why” must tie into the vision we have worked so hard to establish as this church, 

Change Church. Create Relationship. We can quickly identify that this is a Change 

Church moment. Let’s work within Create Relationship. Relationship through online 

worship has enabled discipleship in a way that we have not witnessed before. The sharing 

of content drives the Gospel message to others in a way that is accessible, tangible and 

faithful to the each person’s testimony. 

We allow people to 

“Like” socially what they 

like physically. 

Liking

The ability to share the gospel has 

now been released back to the 

people. 

Share the Gospel
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Why?

Family in the church
Becky

Semi-Regular Attender
Larry 

CORE Team
Patrice and Gary

Outside the church
Amanda

• The mission of every church, to go into all the world…teaching


• “Feed my sheep” - feed the sheep in your flock


• To reach people who are not comfortable coming into your 

church, but will try a LIVE feed they can jump in and out of 


• People can easily SHARE THE WORD

I haven’t come on 

Sunday’s, but now 

seeing you online I am 

going to drive up!

Courtney on Facebook
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WHAT is “GREAT” 
about your worship?

Gather

Word

Meal

Sending
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Q & A
This your time, seize it. Own it. Innovate it.  

Bring the Wow factor with your question.

Social media
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Social Media Share and 

Follow

Message and 

Communicate
Community

Like and 

Love



Social 
Media Facebook vs. YouTUBE

2 mighty platforms meet in the arena. Competing for 

attention for all those seeking Jesus, who comes out 

the winner?

Facebook is geared towards meaningful 

while youTUBE is geared towards helpful

Content

Facebook prioritizes algorithm to show 

you, YouTUBE prioritizes search

Searchability

Facebook YouTUBE

#2

Facebook likes shorter videos, 

YouTUBE is geared towards longer. 

Video Length#1

#3
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Facebook
LIVE

157 53 229

Total comment, share and like
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Demographics

Lets talk stats…

The number of US Adults using Facebook
69% 01.

02.
03.
04.
05.

Use Facebook on a daily basis
74% 

The percent of online seniors 65+ using Facebook
62% 

The percent of online users 18-29 using Facebook
88% 

The key phrase “Facebook Live Stream” growth
330% 
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Let’s talk 
crazy #’s
We can look at figures all day long, but we need to 

overcome the fear that churches cannot enter this 

sphere or that our content is not worthy to take in.

The # of 
status 

updates 
shared every 

minute

# of Facebook 
users who 
watch video 
with the sound 
off. 

The percent 
of customer 

response 
time in the 

first 60 
minutes

# of Friend 
Requests 
sent every 20 
minutes

01 02 03 04

Facebook 
Page

Create a  
Video Post

Schedule a 
Premiere

Comment in 
Real time

What’s next…

317,000 85%

20 
million42%
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The Algorithm Timeline

2015

2017

2018

“See First” feature in your settings, so that users can begin to tailor their 
own content. Started downlinking promotional pages.

Weighing reactions (i.e., hearts or the angry face) more than likes. They also 
started weighing videos by completion rate.

prioritize “posts that spark conversations and meaningful interactions.” The 
change was meant to increase the quality, rather than the quantity

2016 Facebook began prioritizing posts from friends and family and measuring 
posts value, by time, and likes and shares. LIVE given priority.

2020 Transparency and Ranking signals are data points about a user’s past 
behavior. Your favorite Group? How many posts are available, right now?

https://about.fb.com/news/2018/01/news-feed-fyi-bringing-people-closer-together/


Social Media

You
TUBE

157

Watch and Like
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Demographics

Lets talk stats…

The number of US Adults using Facebook
73% 01.

02.
03.
04.
05.

Billions of users on YouTUBE
2 

Videos that are watched based on the recommendation algorithm
70% 

The percent of online users 15-25 using Facebook
81% 

Number of pages a single session will have involved.
6.5
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Let’s talk 
crazy #’s
We can look at figures all day long, but we need to 

overcome the fear that churches cannot enter this 

sphere or that our content is not worthy to take in.

The # of 
views from 

mobile 
devices vs. 

desktop

# of popular 
youTUBE 
videos that are 
in English

The percent 
of watchers 
that leave a 

video within 
20 seconds

Ranked 
search 
engine in the 
world (owned 
by google)

01 02 03 04

Facebook 
Page

Create a  
Video Post

Schedule a 
Premiere

Comment in 
Real time

What’s next…

70% 33%

#220%
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Tips and Tricks
Best Practices
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Demographics

Facebook Tips and 
Tricks

That get people engaging and talking to each other
Start Conversations01.

02.
03.
04.
05.

Before dropping links. Facebook knows…and it will catch you.
Drive Discussion 

Short videos, for when Your members get online
Post often and at Peak Times

These are life groups on Facebook. Let them be and leverage them.
Leverage Facebook Groups

When its goes viral, push it farther.
Market the Mission 
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Demographics

YouTUBE Tips and 
Tricks

Your description with key words will help people find you
Key Phrases01.

02.
03.
04.
05.

To develop series that people move from one to the next
Series

Get 100 subscribers and you can brand your page…more
100 Subscribers

Get those bible studies and the devotions in the bank. 
Publish Often

Push the video public when the timing is right.
Timing is everything
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People Feedback
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Contact 
Social media

Suitable for all categories business and 

personal presentation

Email

joe.Liles@theneighborhood.church

479.295.7632

Neighborhood Church 

2702 SW I Street 

Bentonville, AR  

United States

mailto:joe.Liles@theneighborhood.church

